sticky economy evaluation device
measuring the financial impact of a public market
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the sticky economy evaluation device methodology explained
The SEED methodology uses customer-intercept surveys, head-count tabulation, and the Bureau of Economic
Analysis’ RIMS II economic multiplier to determine a public market’s annual economic impact upon its region.

How SEED works
The measurement tool adds the economic benefit of the market for its vendors to the economic benefit for
nearby businesses. It takes this number (annual gross receipts of the market plus annual gross receipts of
purchases made by market shoppers at the market’s retail neighbors) and multiplies it by the Regional InputOutput Modeling System II multiplier (or RIMS II multiplier). This multiplier is calculated by the Bureau of
Economic Analysis (BEA). It captures the impact of an initial round of spending plus successive rounds of respending of the initial dollars within a region. The greater the interaction each dollar has with the local economy,
the larger the impact (and the ìstickierî the economy).
This report uses the retail industry multiplier assigned to the state in which public market resides.

Sales Taxes
Please note sales tax figures are not included in the public market’s economic impact upon the regional
economy. After all, sales taxes are removed from circulation when paid to local and state authorities. However,
SEED does capture sales tax totals as a result of the public market’s presence in a community — specifically, the
sales taxes nearby businesses pay to local and state authorities from the purchases made by market shoppers.

For more information about the Bureau of Economic Analysis’ RIMS II, please visit www.bea.gov/regional/rims/rimsii/
For more information about marketumbrella.org, please visit our website, www.marketumbrella.org,
marketumbrella.org is a 501[c]3 nonprofit corporation devoted to cultivating the field of pubic markets for public good.
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organization summary: projected multi-market annual economic impact
Calculated using study data from the following markets:

market

market impact

local area impact

projected tax

with multiplier

with multiplier

revenue

CCFM - French Quarter

$4,443,086.41

$17,975,308.87

$847,004.08

CCFM - Uptown

$3,874,408.52

$1,418,602.95

$66,845.17

CCFM - Mid-City

$1,158,881.78

$1,080,882.23

$50,931.62

CCFM - CBD

$2,827,905.01

$2,233,984.31

$105,266.28
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A. Core Market Statistics
Multiplier:
Days open for business each year:
State + municipal state tax rate:
Total number of surveyed shoppers:
Average number of shoppers (per market):
Estimated annual market attendance:
Average dollars spent at the market (per shopper):
Percentage of shoppers who spend at nearby businesses (per market):
Average dollars spent at nearby businesses (per shopper):
Gender ratio:
Average vendor stall space (sq/ft):
Average number of vendors:
Average vendor gross receipts per market:

B. Market Visitation
Shoppers we interviewed attend the Market
first time
more than weekly
weekly
several times per month
monthly
several times per year
rarely

C. Market Economic Impact on Vendors
According to the American Farm Bureau, farmers usually earn an average of just 19 cents of each retail food
dollar. The cost of processing, packaging, distribution, transportation, and retailing consumes the other 81 cents.
And for highly processed and packaged foods, growers earn even less. But growers who sell food directly to
shoppers, via a public market, receive 100% of your retail food dollar. The following figures show this Market’s
economic benefit to its vendors.
Average gross receipts (per market):
Average gross receipts per market sq. ft. (per market):
Projected gross annual receipts:
Economic impact inside market (using multiplier effect):
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D. Market Economic Impact on Nearby Businesses
By increasing the number of consumers visiting the Market’s neighborhood, the Market increases the revenue
collected by local businesses. These figures show this Market’s economic benefit to nearby businesses.
Average gross receipts at businesses near the market (per market):
Projected gross annual receipts at businesses near the market:
Projected annual state & municipal sales tax revenue:
Economic impact at businesses near the market (using multiplier effect):

E. Total Combined Economic Impact
SEED totals the economic benefit to vendors, nearby businesses, and the local community and multiplies the
total by a number (called a Regional Input-Output Modeling System II multiplier, or RIMS II multiplier) calculated
by the Bureau of Economic Analysis (BEA) or estimated in light of comparable BEA multipliers. This multiplier
captures the impact of an initial round of spending plus successive rounds of re-spending the initial dollars
within a region. The greater the interaction each dollar has with the local economy, the larger the multiplier (and
the “stickier” the economy).
Total immediate economic benefit to vendors,
nearby businesses, and the local community:

+

BEA RIMS II multiplier or comparable multiplier:

x

The Market’s total combined economic impact:

=
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F. Shopper Profile of Top ZIP Codes:
SEED analyzes shopper data to help Markets target their advertising and outreach. The following table shows
the top ZIP Codes where the Market’s shoppers live as well as how much they spend at the Market. The number
in bold indicates the largest value for that column.

zip code

average %
of shoppers
(per market)

average $ spent
per shopper
(per market)

estimated number
of shoppers
(annual)

estimated
revenue
(annual)
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seed: report appendix
Results for this Economic Impact Study are calculated using data from the following market studies:

Study

Powered by TCPDF (www.tcpdf.org)

Market

Sample Size

Date

