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Elevating local
businesses for
a strong community

Our customers come to the markets to find the
best local products, from fresh fruit to baked
goods. They're driven by supporting local
businesses and accessing high quality products,
and to find their new, favorite thing. They want a
direct connection with producers.

Market Umbrella is the 501(c)(3) nonprofit
organization that operates the Crescent City
Farmers Markets, a series of weekly open-air
markets across New Orleans. Our mission is to
cultivate the power of farmers markets to drive
economic and community health in the region.

For 30 years, Market Umbrella has been upholding
Southeast Louisiana foodways, serving as a small
business incubator, supporting the local economy,
and providing food access programs to ensure
community members in need have access to
sufficient amounts of fresh, healthy foods.




By the numbers

Our weekly markets see over 250k shopper visits annually,
with sales totalling over $2.45M.

49K 23K 7K

Instagram Followers Facebook Followers Market Morsels newsletter
subscribers

677% 2%
O 5 O ‘u .
Of shoppers say knowing a business Of CCFM shoppers have an average household 4

supports CCFM would influence their  income over $75,000
purchase decisions.




Launching New Products and

]
wvmes perfect space to launch your products or services to a diverse, informed audience of
conscientious consumers. Market Umbrella hosts three weekly, year-round farmers markets across New Orleans,

cultivating vibrant spaces where shoppers and food producers connect with one another over a shared love of
nutritious local food and Southeast Louisiana food culture. Add something about median shopper income, average
spend at market v T
City Park Market (Most Popular!) 4
Shopping with a higher average income, City Park market shoppers are interested in
supporting and engaging with local businesses. Sixty-three percent of these
shoppers are under the age of 40.

Uptown Market (Longest Running!)

The Uptown market welcomes a more mature crowd (ages 41 and up), and these
shoppers value the cultural significance of the products and businesses they
see at the market. Uptown market shoppers are also the most consistent—43% visit
the farmers market at least once per week.

Mid-City Market (Highest Satisfaction!)

One out of five Mid-City market shoppers arrives on foot. These shoppers visit the market to connect with community
members, and tend to spend more time at market and shop at nearby businesses after visiting the market. It's an after
school hot spot.




Our Offer

We’re looking for mission-aligned vendors to join us
at our Markets in order to access a new customer
base, and showcase the amazing talents and
products on offer in our City.

10’ x 10’ booth space at one market event.

e Boosted Social media post to 67k subscribers across
Instagram and Facebook and Tik Tok

e  Feature in our Market Morsel Newsletter

e  Access to an average of 1,500 daily customers

- $500 per day for City Park Market [Sunday]
Average of ~3100 customers

- $300-$350 per day for Uptown or Mid-City Market
[Tuesday / Thursday] Average of ~900 customers




Testimonials

As a market sponsor, our business saw increased
web traffic on the day of our sponsorship, up 45%.
We received around 50 new followers on Instagram
after the joint CCFM & WMBOF post received over
60k views. We had a fun and profitable pop up,

interacting with some of our regular customers who

we don’t get to see since we don’t have a storefront.

- We Might Be On Fire
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mailto:angelina@marketumbrella.org
http://www.marketumbrella.org/moonlight-market

